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ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -1-



ɲʽʰʵʾˁˍˎˇ ˁʰʽ ʹ˂ʶˁˍˊˇ˄ʽˁˈ ʶˉʽ˔ʶʽˊʶʾ˄

Åɲʽʰʵʾˁˍˎˇ ˁʰʽ ˄ʷʶˌ ˍʶ˔˄ˇ˂ˇʴʾʶˌ ʆʃɳ
ïɹˋˍˇˋʶ˂ʾʵʶˌ ʶˉʽ˔ʶʽˊʺˋʶ˖˄
ïɶ˂ʶˁˍˊˇ˄ʽˁʷˌ ˋˎ˄ʰ˂˂ʰʴʷˌ κ ɶ˂ʶˁˍˊˇ˄ʽˁʱ ˁʰˍʰˋˍʺ˃ʰˍʰ
ïɼˇʽ˄˖˄ʽˁʱ ʵʾˁˍˎʰ
ïʊˇˊʹˍʷˌ ˋˎˋˁʶˎʷˌ 
ïɳˉʾʴ˄˖ˋʹ ˉ˂ʰʽˋʾˇˎ/ Context awareness
ïʃˊˇˋ˖ˉˇˉˇʾʹˋʹ
ïɼΦˇΦˁ.

Åʆˇ ɲʽʰʵʾˁˍˎˇ ˁʰʽ ˇʽ ˄ʷʶˌ ˍʶ˔˄ˇ˂ˇʴʾʶˌ ʆʃɳ
ïɳˉʽˍˊʷˉˇˎ˄ ˄ʷʰ ˉˊˇʿˈ˄ˍʰ ˁʰʽ ˎˉʹˊʶˋʾʶˌ
ïɳˉʽˍˊʷˉˇˎ˄ ˄ʷʰ ʶˉʽ˔ʶʽˊʹ˃ʰˍʽˁʱ ˃ˇ˄ˍʷ˂ʰ
ïɳˉʽʵˊˇˏ˄ ˋˍʹ ʵʽʰʵʽˁʰˋʾʰ ˃ʱˊˁʶˍʽ˄ʴˁ ˎ˒ʽˋˍʱ˃ʶ˄˖˄ ˁʰʽ ˄ʷ˖˄ 
ˉˊˇʿˈ˄ˍ˖˄ ˁʰʽ ˎˉʹˊʶˋʽ˗˄

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -2-



Market (-ing) -ʅˎ˄ˇˉˍʽˁʱ

Åɮʴˇˊʱ(Market)Υ ɾʾʰ ˁˇʽ˄˖˄ʽˁʺ ʵˇ˃ʺ ˉˇˎ 
ʶˉʽˍˊʷˉʶʽ ˋʶ ˋˍʰ ˃ʷ˂ʹ ˍʹˌ όζˉ˖˂ʹˍʷˌη ˁʰʽ 
ζʰʴˇˊʰˋˍʷˌηύ ˄ʰ ʰ˄ˍʰ˂˂ʱˋˋˇˎ˄ ʰʴʰʻʱΦ

ÅMarketing: ɶ ʵʽʰ˔ʶʾˊʽˋʹ ˍʹˌ ζʵʽʶˉʰ˒ʺˌη 
˃ʶˍʰ˅ˏ ˍ˖˄ ˉ˖˂ʹˍ˗˄ ˁʰʽ ʰʴˇˊʰˋˍ˗˄ 

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -3-



ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -4-

ɾʷ˂ʹ ɾʷ˂ʹ

ɳˉʽˁˇʽ˄˖˄ʾʰ

ɴ˄ʰ ˍˎˉʽˁˈ ˋˏˋˍʹ˃ʰ ʰʴˇˊʱˌ

ɳˉʽˁˇʽ˄˖˄ʾʰ

ɮʴʰʻʱκʇˉʹˊʶˋʾʶˌκʋˊʺ˃ʰ

ɮʴʰʻʱκʇˉʹˊʶˋʾʶˌκʋˊʺ˃ʰ
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ʃʰˊʰʴ˖ʴˇʾ 
όˉ˖˂ʹˍʷˌύ

ɮʴˇˊʱ 
όʰʴˇˊʰˋˍʷˌύ

ɳˉʽˁˇʽ˄˖˄ʾʰ

ɴ˄ʰ ˍˎˉʽˁˈ ˋˏˋˍʹ˃ʰ ʰʴˇˊʱˌ

ʃ˂ʹˊˇ˒ˈˊʹˋʹ

ɮʴʰʻʱκʇˉʹˊʶˋʾʶˌ

ʋˊʺ˃ʰ
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ɮʴˇˊʰˋˍʽˁʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱ όˁʰˍʰ˄ʰ˂˖ˍʺˌύ

ɳˊʶʻʾˋ˃ʰˍʰ

ɾʱˊˁʶˍʽ˄ʴˁɯ˂˂ʰ

ʃˊˇʿˈ ʁ˄ʽˁˇ˄ˇ˃ʽˁʱ

ʆʽ˃ʺ ʆʶ˔˄ˇ˂ˇʴʽˁʱ

ɲʽʰ˄ˇ˃ʺ ʃˇ˂ʽˍʽˁʱ

ʃˊˇ˗ʻʹˋʃ́ˇ˂ʽˍʽˋ˃ʽˁʱ

ɮʴˇˊʰˋˍʺˌ
(.ǳȅŜǊΩǎ .ƭŀŎƪ .ƻȄύ

ʋʰˊʰˁˍʹˊʽˋ
ˍʽˁʱ 

ɮʴˇˊʰˋˍʺ

ɲʽʰʵʽˁʰˋʾʰ
ʰˉˈ˒ʰˋʹˌ

ɮˉˈˁˊʽˋʹ ɮʴˇˊʰˋˍʺ

ɳˉʽ˂ˇʴʺ ˉˊˇʿˈ˄ˍˇˌ

ɳˉʽ˂ˇʴʺ Brand

ɳˉʽ˂ˇʴʺˉ˖˂ʹˍʺκ ˋʹ˃ʶʾˇˎ

ʋˊˈ˄ˇˌʰʴˇˊʱˌ

ʃˇˋˈˍʹˍʰʰʴˇˊʱˌ

ɼʰˍʰ˄ʰ˂˖ˍʽˁʺ ɮʴˇˊʱ
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ɮʴˇˊʰˋˍʽˁʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱ όˇˊʴʰ˄ʽˋ˃ˈˌύ

ʃʶˊʽʲʱ˂˂ˇ˄

ɾʱˊˁʶˍʽ˄ʴɯˁ˂˂ʰ

ʃˊˇʿˈ˄ʁʽˁˇ˄ˇ˃ʽˁʱ

ʆʽ˃ʺ ʆʶ˔˄ˇ˂ˇʴʽˁʱ

ɲʽʰ˄ˇ˃ʺ ʃˇ˂ʽˍʽˁʱ

ʃˊˇ˗ʻʹˋʃ́ˇ˂ʽˍʽˋ˃ʽˁʱ

ɮ˄ˍʰʴ˖˄ʽˋ˃ˈˌ

ɮˉˈˁˊʽˋʹ ɮʴˇˊʰˋˍʺ

ɳˉʽ˂ˇʴʺ ˉˊˇʿˈ˄ˍˇˌ

ɳˉʽ˂ˇʴʺ ˉˊˇ˃ʹʻʶˎˍʺ

ʃˇˋˈˍʹˍʰ ˉʰˊʰʴʴʶ˂ʾʰˌ

ʂˊˇʽ ˁʰʽ ˔ˊˈ˄ˇʽ ˉʰˊʱʵˇˋʹˌ

ʂˊˇʽ ʶ˅ˎˉʹˊʷˍʹˋʹˌ

ʃ˂ʹˊ˖˃ʺ

ɮʴˇˊʰˋˍʺˌ

ʁˊʴʰ˄ʽˋ˃ˈˌ
(ʁˊʴʰ˄˖ˋʽʰˁʷˌʶˉʽˊˊˇʷˌύ

ɮʴˇˊʰˋˍʽˁˈ ˁʷ˄ˍˊˇ 
όʃˊˇˋ˖ˉʽˁʷˌ/ 

ɲʽʰˉˊˇˋ˖ˉʽˁʷˌ ɳˉʽˊˊˇʷˌύ

ɲʽʰʵʽˁʰˋʾʰ ʰˉˈ˒ʰˋʹˌ

ɰʽˇ˃ʹ˔ʰ˄ʽˁʺ ɮʴˇˊʱ

ɳʾʵʹ ʰˉˈ˒ʰˋʹˌ

ɮˉ˂ʺ ʶˉʰ˄ʰʴˇˊ ʆɦˊˇˉˇˉˇʽʹ˃ʷ˄ʹ ʶˉʰ˄ʰʴˇˊʱɿʷʰ ʰʴˇˊʱ

ɶ ʰʴˇˊʱ ʶʾ˄ʰʽ ˋˎ˄ʹʻʽˋ˃ʷ˄ʹΣʹ 
ʰʴˇˊʰˋˍʽˁʺ ʵʽʰʵʽˁʰˋʾʰ ʶʾ˄ʰʽ ʰˉ˂ʺ 
ˁʰʽ ʴˊʺʴˇˊʹΣ ˋˎ˃˃ʶˍʷ˔ˇˎ˄ ˂ʾʴʰ 

ʱˍˇ˃ʰ

ɱʾ˄ʶˍʰʽʰʴˇˊʱ ʶ˄ˈˌ ˋˎ˄ʹʻʽˋ˃ʷ˄ˇˎ 
ˉˊˇʿˈ˄ˍˇˌ ˃ʶ ˃ʽˁˊʷˌ ʺ ˃ʶʴʱ˂ʶˌ 
ʵʽʰ˒ˇˊʷˌΦ ʃʽˇ ˉʶˊʾˉ˂ˇˁʹΣ ˁʰʽ 
˃ˉˇˊʶʾ ˄ʰ ˋˎ˃˃ʶˍʷ˔ˇˎ˄ 
ˉʶˊʽˋˋˈˍʶˊˇʽΦ

ɶ ʰʴˇˊʱ ʶʾ˄ʰʽ ʶ˄ˍʶ˂˗ˌ ˄ʷʰΦ ɶ 
ʵʽʰʵʽˁʰˋʾʰ ʶʾ˄ʰʽ ʰˊʴʺΣ ˉʶˊʾˉ˂ˇˁʹ 
ˁʰʽ ˋˎ˃˃ʶˍʷ˔ˇˎ˄ ˉˇ˂˂ʱ ʱˍˇ˃ʰ
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ɶ ʵʽʰʵʽˁʰˋʾʰ ˍˇˎ marketing

ɳˍʰʽˊʽˁʺ 
ʅˍˊʰˍʹʴʽˁʺ

ʅˍˊʰˍʹʴʽˁʺ 
˃ʱˊˁʶˍʽ˄ʴˁ

Åʆ˃ʹ˃ʰˍˇˉˇʾʹˋʹ
Åʅˍˈ˔ʶˎˋʹ
Åʆˇˉˇʻʷˍʹˋʹ

ɾʶʾʴ˃ʰ 
˃ʱˊˁʶˍʽ˄ʴˁ

Åʃˊˇʿˈ˄
Åʆʽ˃ʺ
Åʃˊˇ˗ʻʹˋʹ
Åɲʽʰ˄ˇ˃ʺ

ʇ˂ˇˉˇʾʹˋʹ -
ɲʶʵˇ˃ʷ˄ʰ

ɽʶʽˍˇˎˊʴʾʰ 
ɾʱˊˁʶˍʽ˄ʴˁ

ʃ
˂
ʹ
ˊ
ˇ
˒
ˈ
ˊ
ʹ
ˋ
ʹ
 

ɾ
ʱ
ˊ
ˁ
ʶ
ˍ
ʽ
˄
ʴ
ˁ
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ʃ˂ʹˊˇ˒ˈˊʹˋʹΥ ʃʹʴʷˌ ˉ˂ʹˊˇ˒ˈˊʹˋʹˌ

ɳˋ˖ˍʶˊʽˁʺ 
ˉ˂ʹˊo˒ˈˊʹˋʹ

Åʃ˖˂ʺˋʶʽˌ
Åʋˊʹ˃ʰˍʽˁʷˌ 
ˊˇʷˌ
Åɳ˅ˎˉʹˊʷˍʹˋʹ 
ˉʶ˂ʰˍ˗˄
Åɮˊ˔ʶʾʰ ˉʶ˂ʰˍ˗˄

ɳ˅˖ˍʶˊʽˁʺ 
ˉ˂ʹˊo˒ˈˊʹˋʹ

Åɳ˅ʶ˂ʾ˅ʶʽˌ ˋˍˇ 
ʶ˅˖ˍʶˊʽˁˈ 
ˉʶˊʽʲʱ˂˂ˇ˄
Åɲˊʰˋˍʹˊʽˈˍʹˍʰ 
ʰ˄ˍʰʴ˖˄ʽˋ˃ˇˏ
Åɮ˄ʱ˂ˎˋʹ 
ˉˊˇʿˈ˄ˍ˖˄

ɴˊʶˎ˄ʰ ɮʴˇˊʱˌ

Åɲʹ˃ˇˋˁˇˉʺˋʶʽˌ
Åɳˍʰʽˊʶʾʶˌ ˋˍʰˍʽˋˍʽˁ˗˄
Åʃʰˊʰˍʺˊʹˋʹ
Åʅˎ˄ʶ˄ˍʶˏ˅ʶʽˌ
Åʃʶʽˊʱ˃ʰˍʰ

ɳˁˍʾ˃ʹˋʹ ʸʺˍʹˋʹˌ

Åʃˊˇˋʵʽˇˊʽˋ˃ˈˌ ˍʹˌ 
ʰʴˇˊʱˌ
Åɳˁˍʾ˃ʹˋʹ ˍʹˌ ˍˊʷ˔ˇˎˋʰˌ 
ʸʺˍʹˋʹˌ 
Åɾʶ˂˂ˇ˄ˍʽˁʺˌ ʸʺˍʹˋʹˌ

Åʃʶ˂ʱˍʶˌ
Åʃ˖˂ʹˍʷˌ
Åɳʽʵʽˁˇʾ
Åɲˇˁʽ˃ʰˋˍʽˁʺ ʰʴˇˊʱ
Åʅˍʰˍʽˋˍʽˁʷˌ ˃ʷʻˇʵˇʽ

ɶ ˋˎˋˍʹ˃ʰˍʽˁʺ ˋˎ˂˂ˇʴʺΣ ˁʰˍʰʴˊʰ˒ʺΣ ʰ˄ʱ˂ˎˋʹ ˁʰʽ ʶˊ˃ʹ˄ʶʾʰ ˉ˂ʹˊˇ˒ˇˊʽ˗˄ ʺ ʵʶʵˇ˃ʷ˄˖˄ 
ˉˇˎ ˋ˔ʶˍʾʸˇ˄ˍʰʽ ˃ʶ ˍˇ ʶ˅˖ˍʶˊʽˁˈ ˉʶˊʽʲʱ˂˂ˇ˄Σ ˍˇ˄ ʰ˄ˍʰʴ˖˄ʽˋ˃ˈΣ ˍʹ˄ ʰʴˇˊʱ ˁʰʽ ˍʹ˄ 
ˎ˂ˇˉˇʾʹˋʹ ˍˇˎ ˋ˔ʶʵʾˇˎ ˃ʱˊˁʶˍʽ˄ʴˁ
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ʆ˃ʹ˃ʰˍˇˉˇʾʹˋʹ
ωʁ ʵʽʰ˔˖ˊʽˋ˃ˈˌ ˃ʾʰˌ ʰʴˇˊʱˌ ˋʶ ˍ˃ʺ˃ʰˍʰ ʰʴˇˊʰˋˍ˗˄ ˃ʶ ʵʽʰ˒ˇˊʶˍʽˁʷˌ 
ʰ˄ʱʴˁʶˌΣ ˔ʰˊʰˁˍʹˊʽˋˍʽˁʱ ʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱΣ ˍʰˇˉˇʾʰ ʾˋ˖ˌ ʰˉʰʽˍˇˏ˄ 
ʵʽʰ˒ˇˊʶˍʽˁʱ ˉˊˇʿˈ˄ˍʰ ʺ ˃ʾʴ˃ʰˍʰ marketing
ωʃˊˇˋʵʽˇˊʽˋ˃ˈˌ ˍ˖˄ ʵʽʰˋˍʱˋʶ˖˄ ˍʹˌ ˍ˃ʹ˃ʰˍˇˉˇʾʹˋʹˌ

ωʃʶˊʽʴˊʰ˒ʺ ˍ˖˄ ˍ˃ʹ˃ʱˍ˖˄ ˉˇˎ ʵʹ˃ʽˇˎˊʴˇˏ˄ˍʰʽ

ʅˍˈ˔ʶˎˋʹ
ωɶ ʵʽʰʵʽˁʰˋʾʰ ˍʹˌ ʰ˅ʽˇ˂ˈʴʹˋʹˌ ˍʹˌ ʶ˂ˁˎˋˍʽˁˈˍʹˍʰˌ ˁʱʻʶ ˍ˃ʺ˃ʰˍˇˌ ˍʹˌ 
ʰʴˇˊʱˌ ˁʰʽ ʹ ʶˉʽ˂ˇʴʺ ʶ˄ˈˌ ʺ ˉʶˊʽˋˋˈˍʶˊ˖˄ ˍ˃ʹ˃ʱˍ˖˄ ʴʽʰ 
ʵˊʰˋˍʹˊʽˇˉˇʾʹˋʹ
ωɮ˅ʽˇ˂ˈʴʹˋʹ ʶ˂ˁˎˋˍʽˁˈˍʹˍʰˌ ˍ˃ʹ˃ʱˍ˖˄

ωɳˉʽ˂ˇʴʺ ˍ˃ʹ˃ʱˍ˖˄ ˉˊˇˌ ˋˍˈ˔ʶˎˋʹ

ʆˇˉˇʻʷˍʹˋʹ
ωɲʽʰ˃ˈˊ˒˖ˋʹ ˍʹˌ ζˉˊˈˍʰˋʹˌ ʰ˅ʾʰˌη όvalue proposition)ˁ ʰʽ ˍˇˉˇʻʷˍʹˋʹ ˍˇˎ 
ˇˊʴʰ˄ʽˋ˃ˇˏ ˁʰʽ ˍˇˎ ˉˊˇʿˈ˄ˍˇˌ ˋˍʹ˄ ʰ˄ˍʾ˂ʹ˕ʹ ˍˇˎ ʰʴˇˊʰˋˍʺ ˋʶ ˋ˔ʷˋʹ ˃ʶ ˍʹ˄ 
ʰ˅ʾʰ ˍˇˎ

ωʁʵʹʴʶʾ ˍʹ˄ ʰ˄ʱˉˍˎ˅ʹ ˍˇˎ ˃ʾʴ˃ʰˍˇˌ marketing

ɲʽʰ˃ˈˊ˒˖ˋʹ ˋˍˊʰˍʹʴʽˁʺˌ ˃ʱˊˁʶˍʽ˄ʴˁ



ʆˇ ɾʾʴ˃ʰ Marketing(MarketingMix)

ʁʽ ˃ʶˍʰʲ˂ʹˍʷˌ ˉˇˎ ʰˉʰˊˍʾʸˇˎ˄ ˍˇ ζ˃ʾʴ˃ʰ marketingη ʶʾ˄ʰʽ ʴ˄˖ˋˍʷˌ ˖ˌ ˍʰ ζп tηΥ 

ʶʾ˄ʰʽ ˇ ˍˊˈˉˇˌ ˎ˂ˇˉˇʾʹˋʹˌˍʹˌ ˋˍˊʰˍʹʴʽˁʺˌ ˃ʱˊˁʶˍʽ˄ʴˁ

Product ʃˊˇʿˈ˄
ʋʰˊʰˁˍʹˊʽˋˍʽˁʱΣˁˏˁ˂ˇˌ ʸ˖ʺˌΣ 
ʵʽʰ˒ˇˊˇˉˇʾʹˋʹΣ ˎˉʹˊʶˋʾʶˌΣ brandˁΦʰΦ

Price ʆʽ˃ʺ ʆʽ˃ˇ˂ˇʴʽʰˁʷˌˉˇ˂ʽˍʽˁʷˌ

Place ʆˈˉˇˌ
ʅʹ˃ʶʾʰˉ˗˂ʹˋʹˌΣ ʅˏˋˍʹ˃ʰ ɲʽʰ˄ˇ˃ʺˌΣ 
ɳ˒ˇʵʽʰˋˍʽˁʺ ʰ˂ˎˋʾʵʰ ˁΦʰΦ

Promotion ʃˊˇ˗ʻʹˋʹ
ɲʽʰ˒ʺ˃ʽˋʹΣʵʹ˃ˈˋʽʶˌ ˋ˔ʷˋʶʽˌΣ ˉˊˇˋ˖ˉʽˁʷˌ 
ˉ˖˂ʺˋʶʽˌΣ ˉˊˇ˖ʻʹˍʽˁʷˌ ʶ˄ʷˊʴʶʽʶˌ ˁʰʽ 
ʶˉʽˁˇʽ˄˖˄ʾʰ

+ People? ʃˊˇˋ˖ˉʽˁˈ
ʆʰ ʱˍˇ˃ʰ ˉˇˎˉˊˇˋ˒ʷˊˇˎ˄ ˍʽˌ ˎˉʹˊʶˋʾʶˌ 
ˁʰʽ ʰˉˇˍʶ˂ˇˏ˄ ˍˇ ζˉˊˈˋ˖ˉˇη  ˍˇˎ 
ˇˊʴʰ˄ʽˋ˃ˇˏ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -11-



ɾʱˊˁʶˍʽ˄ʴˁ ˁʰʽ ɲʽʰʵʾˁˍˎˇ

Åʁʽ ˍʶ˔˄ˇ˂ˇʴʾʶˌ ˍˇˎ ɲʽʰʵʽˁˍˏˇˎ ʶˉʽʵˊˇˏ˄ ˋʶ ˈ˂ʶˌ 
ˍʽˌ ˉ˂ʶˎˊʷˌ ˍˇˎ ˃ʱˊˁʶˍʽ˄ʴˁΥ
ïɮʴˇˊʰˋˍʽˁʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱ

ïɴˊʶˎ˄ʰ ʰʴˇˊʱˌ ˁʰʽ ˉ˂ʹˊˇ˒ˈˊʹˋʹ ˃ʱˊˁʶˍʽ˄ʴˁ

ïɲʽʰ˃ˈˊ˒˖ˋʹ ˋˍˊʰˍʹʴʽˁʺˌ ˃ʱˊˁʶˍʽ˄ʴˁ

ïʇ˂ˇˉˇʾʹˋʹ ˋˍˊʰˍʹʴʽˁʺˌ ˁʰʽ ˃ʶʾʴ˃ʰ ˃ʱˊˁʶˍʽ˄ʴˁ

ïɮ˅ʽˇ˂ˈʴʹˋʹ ʰˉˈʵˇˋʹˌ ʶ˄ʶˊʴʶʽ˗˄ ˃ʱˊˁʶˍʽ˄ʴˁ

Åʆˊˇˉˇˉˇʽˇˏ˄ ˎ˒ʽˋˍʱ˃ʶ˄ʶˌ ˉˊʰˁˍʽˁʷˌ

Åʃˊˇˋʻʷˍˇˎ˄ ˄ʷʶˌ ʵʽʰˋˍʱˋʶʽˌΣ ʶˊ˖ˍʺ˃ʰˍʰΣ ˁʰʽ 
ʵˎ˄ʰˍˈˍʹˍʶˌ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -12-



ɮɱʁʄɮʅʆɹɼɶ ʅʇɾʃɳʄɹʊʁʄɮ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -13-



ɮʴˇˊʰˋˍʽˁʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱ

Å ɶ ʰʴˇˊʰˋˍʽˁʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱ ʶˉʹˊʶʱʸʶˍʰʽ ʰˉˈ ˍʹ ˔ˊʺˋʹ ˍˇˎ ɲʽʰʵʽˁˍˏˇˎΣ ʹ ˇˉˇʾʰ 
ˉˊˇˋʻʷˍʶʽ ˄ʷˇˎˌ ˉʰˊʱʴˇ˄ˍʶˌ

Å ʆˇ ʵʽʰʵʾˁˍˎˇ ʰˎ˅ʱ˄ʶʽ ˍʹ ˉˇ˂ˎˉ˂ˇˁˈˍʹˍʰ ˍʹˌ ʰʴˇˊʰˋˍʽˁʺˌ ˋˎ˃ˉʶˊʽ˒ˇˊʱˌΣ ˃ʶ ˄ʷʰΣ 
ʶ˄ʰ˂˂ʰˁˍʽˁʱ ʲʺ˃ʰˍʰ ˍʹˌ ζʵʽʰʵˊˇ˃ʺˌ ˉˊˇˌ ˍʹ˄ ʰʴˇˊʱη όpath-to-purchase)

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -14-

ɮ˄ʰʴ˄˗ˊʽˋʹ 
ʰ˄ʱʴˁʹˌ

ɮ˄ʰʸʺˍʹˋʹ 
ˉ˂ʹˊˇ˒ˇˊʾʰˌ

ʅˏʴˁˊʽˋʹ ˁʰʽ 
ʰ˅ʽˇ˂ˈʴʹˋʹ

ɮʴˇˊʱʋˊʺˋʹ
ɾʶˍʱ-

ʰʴˇˊʰˋˍʽˁʺ 
ʅˎ˃ˉʶˊʽ˒ˇˊʱ



ɮ˄ʰʴ˄˗ˊʽˋʹ ʰ˄ʱʴˁʹˌ

Åʁʽ ʰʴˇˊʰˋˍʷˌ ˃ˉˇˊˇˏ˄ ˄ʰ ʰ˄ʰʴ˄˖ˊʾˋˇˎ˄ 
ʰ˄ʱʴˁʶˌ ˃ʷˋ˖ ˄ʷ˖˄ ˉʹʴ˗˄ ˉ˂ʹˊˇ˒ˈˊʹˋʹˌΥ

ïɹˋˍˇˋʶ˂ʾʵʶˌ ˁʰʽ blogs

ïʅˎ˃˃ʶˍˇ˔ʺ ˋʶ ʹ˂ʶˁˍˊˇ˄ʽˁʷˌ ˁˇʽ˄ˈˍʹˍʶˌˁʰʽ 
ˁˇʽ˄˖˄ʽˁʱ ˃ʷˋʰ

ïɶ˂ʶˁˍˊˇ˄ʽˁʱ ɾɾɳ

ïʃˊˇ˖ʻʹˍʽˁʷˌ ʶ˄ʷˊʴʶʽʶˌ ˋˍˇ ʵʽʰʵʾˁˍˎˇ

ïɼΦˇΦˁ.

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -15-



ɮ˄ʰʸʺˍʹˋʹ ˉ˂ʹˊˇ˒ˇˊʾʰˌ ˁʰʽ ʰ˅ʽˇ˂ˈʴʹˋʹ

Åʃˇ˂˂ʰˉ˂ʷˌ ˉʹʴʷˌ ˉ˂ʹˊˇ˒ˈˊʹˋʹˌ ˍˇˎ ˉʶ˂ʱˍʹ

ïɹˋˍˇˋʶ˂ʾʵʰ ʶˉʽ˔ʶʾˊʹˋʹˌ 

ïɹˋˍˇˋʶ˂ʾʵʶˌ ʰ˄ˍʰʴ˖˄ʽˋˍ˗˄

ïɶ˂ʶˁˍˊˇ˄ʽˁˈ ζword-of-mouthη: ɼˇʽ˄˖˄ʽˁʱ ʵʾˁˍˎʰΣ 
forumsˁʰʽ blogs 

ïAggregators (̄ Φ˔Φ ʆʽ˃˗˄Σ reviewsΣ ˁʰˍʰˋˍʺ˃ʰˍʰ 
ˁˍ˂)

ïRecommender systems

ïɶ˂ʶˁˍˊˇ˄ʽˁʱ ɾɾɳ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -16-



ɮ˄ʰʸʺˍʹˋʹ ˉ˂ʹˊˇ˒ˇˊʾʰˌ ˁʰʽ ʰ˅ʽˇ˂ˈʴʹˋʹ

Åʃˊˈˋʲʰˋʹ ˋʶ ˄ʷʶˌ ˉʹʴʷˌ ˉ˂ʹˊˇ˒ˈˊʹˋʹˌ

Åɾʽˁˊˈˌ ʷ˂ʶʴ˔ˇˌ ˉ˖˂ʹˍ˗˄ ˋˍʽˌ ˉʹʴʷˌ 
ˉ˂ʹˊˇ˒ˈˊʹˋʹˌ

Åζɸˈˊˎʲˇˌη ˂ˈʴ˖ ˍʹˌ ˉˇ˂˂ʰˉ˂ˈˍʹˍʰˌ ˍ˖˄ ˉʹʴ˗˄

ÅDecision Paralysis / Analysis Paralysis

ïʃˇ˂˂ʷˌ ˁʰʽ ʰ˄ˍʽˁˊˇˎˈ˃ʶ˄ʶˌ ˉ˂ʹˊˇ˒ˇˊʾʶˌ ˁʰʽ ʰˉˈ˕ʶʽˌ

ïʂʴˁˇˌ ˉ˂ʹˊˇ˒ˇˊʽ˗˄ 

ïʃˇʽˁʽ˂ʾʰ ˉˊˇʿˈ˄ˍ˖˄ ˁʰʽ ˂ˏˋʶ˖˄

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -17-



ɮ˄ʰʸʺˍʹˋʹ ˉ˂ʹˊˇ˒ˇˊʾʰˌ(ɶʃɮΣ нлмл-2012)

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -18-

ʃʹʴʺΥ άΨ/ŀǘŎƘ ŀƴŘ YŜŜǇΩ 5ƛƎƛǘŀƭ {ƘƻǇǇŜǊǎ Iƻǿ ¢ƻ 5ŜƭƛǾŜǊ wŜǘŀƛƭ ¢ƘŜƛǊ ²ŀȅέΣ [ƛǎŀ Fretwell, Jon Stine, Hiten
Sethi, and Andy Noronha ςCisco Systems



ʃˊʰʴ˃ʰˍˇˉˇʾʹˋʹ ʰʴˇˊʱˌ

Åɶ˂ʶˁˍˊˇ˄ʽˁʱ ˁʰˍʰˋˍʺ˃ʰˍʰ ˁʰʽ ʹ˂ʶˁˍˊˇ˄ʽˁʷˌ 
ˋˎ˄ʰ˂˂ʰʴʷˌΦ

Åʃˊˈˋʲʰˋʹ ˋʶ ˁʰˍʰˋˍʺ˃ʰˍʰ ˁʰʽ ˉˊˇʿˈ˄ˍʰ ˋʶ ˈ˂ˇ ˍˇ˄ 
ˁˈˋ˃ˇ

Åʁʽ ʹ˂ʶˁˍˊˇ˄ʽˁʷˌ ʰʴˇˊʷˌ ʴʾ˄ˇ˄ˍʰʽ ˉʶˊʽˋˋˈˍʶˊˇ 
ʵʹ˃ˇ˒ʽ˂ʶʾˌ ˃ʶ ˍʹ ˉʱˊˇʵˇ ˍˇˎ ˔ˊˈ˄ˇˎΦ
Åɶ ˉˊʰʴ˃ʰˍˇˉˇʾʹˋʹ ʹ˂ʶˁˍˊˇ˄ʽˁ˗˄ ʰʴˇˊ˗˄ ʶ˅ʰˊˍʱˍʰʽ 
ʰˉˈ 
ïʆʰ ˔ʰˊʰˁˍʹˊʽˋˍʽˁʱ ˍˇˎ ʰʴˇˊʰˋˍʺΣ 
ïʆˇ ˉˊˇʿˈ˄κ ˎˉʹˊʶˋʾʰ ˉˇˎ ʰʴˇˊʱʸʶʽ 
ïʆʹ ˋˍʱˋʹ ˍˇˎ ʰˉʷ˄ʰ˄ˍʽ ˋˍˇ ʹ˂ʶˁˍˊˇ˄ʽˁˈ ʶ˃ˉˈˊʽˇ
ïʆʹ ˉˊˈˋʲʰˋʺ ˍˇˎ ˋˍʽˌ ʰˉʰˊʰʾˍʹˍʶˌ ˎˉˇʵˇ˃ʷˌ 
όˍʶ˔˄ˇ˂ˇʴʽˁʷˌΣ ʻʶˋ˃ʽˁʷˌ ˁʰʽ ʱ˂˂ʶˌύ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -19-



ɮˏ˅ʹˋʹ ˍˇˎ ʹ˂ʶˁˍˊˇ˄ʽˁˇˏ ʶ˃ˉˇˊʾˇˎ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -20-

Internet users who bought or ordered goods or services for private use over the internet in the 
previous 12 months by age groups, EU-28, 2007-2015 (% of internet users)- Eurostat



ʃˊˇ˒ʾ˂ ˔ˊʹˋˍ˗˄ ʹ˂ʶˁˍˊˇ˄ʽˁˇˏ ʶ˃ˉˇˊʾˇˎ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -21-

Internet userswho bought or
ordered goodsor servicesfor
privateuseover the internet in
the previous 12 months, EU-
28, 2015
(%of internet users)
- EUROSTAT



ɾʶʾʴ˃ʰ ˉˊˇʿˈ˄ˍ˖˄ κ ˎˉʹˊʶˋʽ˗˄

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -22-

Online purchasesin the
previous 12 months,
EU28, 2015

(% of individuals who
bought or ordered goods
or services over the
internet for private usein
the previous12months)
- EUROSTAT



ʋˊʺˋʹ ˁʰʽ ˃ʶˍʱ-h ʴˇˊʰˋˍʽˁʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱ

Åɶ ʽʵʽˇˁˍʹˋʾʰ ˁʰʽ ˔ˊʺˋʹ ˍˇˎ ˉˊˇʿˈ˄ˍˇˌ ˉˊˇʲʱ˂˂ʶˍʰʽ ˃ʷˋ˖ 
ɲʽʰʵʽˁˍˏˇˎ όˉΦ˔Φ ˁˇʽ˄˖˄ʽˁʱ ʵʾˁˍˎʰΣfitness apps, ˁ ˍ˂)

Åʁ ˉʶ˂ʱˍʹˌ ʵʹ˃ˇˋʽʶˏʶʽ ˉ˂ʹˊˇ˒ˇˊʾʶˌ ˁʰʽ ˋˎʸʹˍʱ ʴʽʰ ˍˇ 
ˉˊˇʿˈ˄ ˁʰʽ ˍʹ ˔ˊʺˋʹ ˍˇˎΦ 

Åɶ ʱˉˇ˕ʹ ˍˇˎ ˉʶ˂ʱˍʹ ˍʰ˅ʽʵʶˏʶʽ ʴˊʺʴˇˊʰ ˁʰʽ ˃ˉˇˊʶʾ ˄ʰ ʷ˔ʶʽ 
˃ʶʴʱ˂ˇ ʰˁˊˇʰˍʺˊʽˇΥ
ïReview aggregators (̄Φ˔Φ Amazon, Tripadvisorˁ ˍ˂ύ
ïɼˇʽ˄˖˄ʽˁʱ ˃ʷˋʰ όˉˊˇˋ˖ˉʽˁʷˌ ˋʶ˂ʾʵʶˌ, forums, video reviews, 

unboxing videos, ˁˍ˂ύ
ïBlogs
ïɼΦˇΦˁΦ

Åɮ˄ʰˍˊˇ˒ˇʵˇˍʶʾ ˍʽˌ ˉʹʴʷˌ ˉ˂ʹˊˇ˒ˇˊʾʰˌ ˉˇˎ 
˔ˊʹˋʽ˃ˇˉˇʽˇˏ˄ˍʰʽ ˋʶ ʱ˂˂ʰ ʲʺ˃ʰˍʰ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -23-



ɾʶˍʰ-h ʴˇˊʰˋˍʽˁʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -24-



Mʶˍʰ-h ʴˇˊʰˋˍʽˁʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -25-

#NewBikeDaỳ ˍˇ Instagram



ɾʶˍʰ-h ʴˇˊʰˋˍʽˁʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -26-

ʆˇ нллу ˇ Dave Carolḻ ʰ˅ʾʵʶ˕ʶ ˃ʶ 
ˍʹ˄ United Airlines˃ ʶ ˍʹ ˁʽʻʱˊʰ 
ˍˇˎΣ ʰ˂˂ʱ ʰˎˍʺ ˁʰˍʰˋˍˊʱ˒ʹˁʶΦ 

ɱʽʰ ф ˃ʺ˄ʶˌ ˉˊˇˋˉʰʻˇˏˋʶ ˄ʰ 
ˉʱˊʶʽ ʰˉˇʸʹ˃ʾ˖ˋʹ ˔˖ˊʾˌ ʶˉʽˍˎ˔ʾʰΦ 

ʆʶ˂ʽˁʱΣ ˍˇ нллф ˇ Dave Carollˁʰʽ 
ˍˇ ˋˎʴˁˊˈˍʹ˃ʱ ˍˇˎʰ˄ʷʲʰˋʰ˄ о 
ˍˊʰʴˇˏʵʽʰ ˃ʶ ʴʶ˄ʽˁˈ ˍʾˍ˂ˇ ζUnited 
Breaks GuitarsηΦ 

ʆʰ ˍˊʰʴˇˏʵʽʰ ʷˁʰ˄ʰ˄ ʻˊʰˏˋʹ ˋˍˇ 
Youtubeˁʰʽ ˋˍˇ iTunes.

ɶ United Airlines h ˉˇʸʹ˃ʾ˖ˋʶ ˍˇ˄ 
ˁΦ CarollΣ ʸʺˍʹˋʶ ˋˎʴʴ˄˗˃ʹΣ ˁʰʽ 
ˎˉˇˋ˔ʷʻʹˁʶ ˄ʰ ʲʶ˂ˍʽ˖ʻʶʾΦ



ʃɽɶʄʁʊʁʄɶʅɶ ɾɮʄɼɳʆɹɿɱɼ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -27-



ʃ˂ʹˊˇ˒ˈˊʹˋʹ ɾʱˊˁʶˍʽ˄ʴˁ

Åɳˊ˖ˍʹ˃ʰˍˇ˂ˈʴʽʰ/ focus groups
Åʅˎ˃˃ʶˍˇ˔ʺ ˋʶ ˃ʷˋʰ ˁˇʽ˄˖˄ʽˁʺˌ ʵʽˁˍˏ˖ˋʹˌ 
ïˉΦ˔Φ ˃ʶ ʶˊ˖ˍʺˋʶʽˌ ˉˊˇˌ ˍˇˎˌ ˔ˊʺˋˍʶˌforumΣ ˉˊˇˋˁ˂ʺˋʶʽˌ ˋʶ 
ʶˊ˖ˍʹ˃ʰˍˇ˂ˈʴʽʰ ˁˍ˂)

ïʅˎ˂˂ˇʴʺ ˃ʷˋ˖ ʶ˒ʰˊ˃ˇʴ˗˄ ˁʰʽˍʹˌ ˉ˂ʰˍ˒ˈˊ˃ʰˌ

Åʅˍʰˍʽˋˍʽˁʱ ʰˉˈ ˃ʹ˔ʰ˄ʷˌ ʰ˄ʰʸʺˍʹˋʹˌ
ïˉΦ˔Φ ʆʽ ʰ˄ʰʸʹˍˇˏ˄ ˇʽ ˔ˊʺˋˍʶˌ ˁʰʽ ˃ʶ ˉˇʽˇ ˍˊˈˉˇΤ

Åɮˎˍˈ˃ʰˍʰ ˃ʷˋʰ 
ïˉΦ˔Φ Steam survey, 
ïʵʶʵˇ˃ʷ˄ʰ ʰˉˈ ˔ˊʺˋʹ Online ʇˉʹˊʶˋʽ˗˄

Åɹˋˍˇˋʶ˂ʾʵʶˌ ʰ˄ˍʰʴ˖˄ʽˋ˃ˇˏ
ÅɼΦʰΦ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -28-



ɮ˄ʱ˂ˎˋʹ ˋˎ˃ˉʶˊʽ˒ˇˊʱˌ ˔ˊʺˋˍʹ

Åɮˊ˔ʶʾʰ ˋˎ˄ʰ˂˂ʰʴ˗˄Σ ˊˇʺ ˁ˂ʽˁ ˋˍʹ˄ ʽˋˍˇˋʶ˂ʾʵʰΣ 
ʰ˄ʰʸʹˍʺˋʶʽˌ ˁΦʰΦ

Åʋˊʺˋʹ ˍʶ˔˄ʽˁ˗˄ ˈˉ˖ˌ
ïWeb beacons / Web bugs
ïCookies
ïɼΦʰ

Åɳˊ˖ˍʺ˃ʰˍʰΥ
ïʃˇʽʱ ˉˊˇʿˈ˄ˍʰʰ˄ʰʸʹˍˇˏ˄Σ ʶ˅ʶˍʱʸˇˎ˄ ˁʰʽ ʰʴˇˊʱʸˇˎ˄Τ 
ïʃˈˋˇ ˔ˊˈ˄ˇ ˅ˇʵʶˏˇˎ˄ ˋʶ ˁʱʻʶ ˋʶ˂ʾʵʰΤ
ïʃˇʽʰ ˋˍˇʽ˔ʶʾʰ ˍˊʰʲˇˏ˄ ˍʹ ˉˊˇˋˇ˔ʺΣ ˁʰʻˇʵʹʴˇˏ˄ ˋʶ ʶˉʽˍˎ˔ʺ 
ˉ˗˂ʹˋʹΣ ʰˉˇˋˉˇˏ˄ ˍˇˎˌ ˔ˊʺˋˍʶˌΤ

ïɰˊʾˋˁˇˎ˄ ˇʽ ˔ˊʺˋˍʶˌ ʰˎˍˈ ˉˇˎ ʻʷ˂ˇˎ˄Τ ʃˈˋˇ ʴˊʺʴˇˊʰ 
ˉʰˊʰʽˍˇˏ˄ˍʰʽ ʰˉˈ ˍʹ ˉˊˇˋˉʱʻʶʽʰΤ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -29-



Google Trends -ʊʷˍʰ

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -30-



Google Analytics

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -32-



Google Analytics

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -33-



Google Analytics

ʅˎˋˍʺ˃ʰˍʰ ɲʽˇʾˁʹˋʹˌ -34-


