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Figure 1.  What Are the 3 Most Important Sources of Information You Use To Help Make Buying Decisions?

% Online reviews, retailer website * Friends and family ¥ Online reviews, axpert sources
Manufacturers’ websites % n-store product packaging and displays * Print publications

Store employees % Social networks Television programs
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(i) Honda Civic Forum %
C' | @ Not secure | www.civicforums.com/forums/

10th Generation Civic (2 viewing)

Discussion for the New 2016+ Honda Civics TPMS issue
‘ ! 3 Mechanical Problems/Vehicle Issues & Fix-It 1 Wheels, Tires & Brakes by ezone |
|3 L.C.E. & Electrical [ Suspension Performance 1 Day Ago -
[ Forced Induction and Swaps
8th & 9th Generation Civic (122 viewing)
In the years from 2006 to 2015 Honda released its 8th & 9th Generation Civic. 2013 Civic Coupe Ex Mods?
‘ ! 3 Mechanical Problems/vehide Issues and Fix-it Forum 1 Wheels, Tires & Brakes by ezone
[ L.C.E. & Electrical (11 Suspension Performance 19 Hours Ago +
[ Forced Induction and Swaps 2 8th & 9th Gen Do It Yourself Articles
7th Generation Civic (532 Viewing)
In the years from 2001 to 2005 Honda released it's 7th Generation Civic. Chassis codes: EM2, ES1, EP3, EU1 L -
03 civic rebuild
‘ B {2 Mechanical Problems/Vehicle Issues and Fix-it Forum [0 Wheels, Tires & Brakes by mikeyl
[ Suspension Performance {3 L.C.E. & Eledtrical 43 Minutes Ago -
{2 Basic Engine Performance {3 Advanced Engine Performance and Swaps
{3 7th Gen Do It Yourself Articles {2 other 7th Gen

6th Generation Civic (106 Viewing)
In the years from 1996 to 2000 Honda released it's 6th Generation Civic. Chassis codes: EKS, EK4, EK3, EJ6, EI8, EI9, EM1

00' civic si wanted!!

‘ B [ Mechanical Problems/Vehicle Issues and Fix-it Forum [ Wheels, Tires & Brakes by Gyang1279
- [ L.C.E. & Electrical 2 suspension Performance 1 Hour Ago -
{2 Advanced Engine Performance and Swaps 3 Basic Engine Performance

[ 6th Gen Do It Yourself Articles

1st - 5th Generation Civic (24 viewing)

In the years from 1973 to 1995 Honda released it's 1-5th Generation Civics D16z6 oil smells like gas, am...
‘ . [ Mechanical Problems/vehidle Issues and Fix-it Forum 1 Wheels, Tires & Brakes by theRedhatch
[ LC.E. & Flectrical [[7 Suspension Performance 18 Hours Ago -+

[ Forced Induction and Swaps [ 1st - 5th Gen Do It Yourself Articles

. - - 99 EL potential b engi p
| Member's Rides (12 viewing) BY Zman" ;3"1'3 engine swa
| Show off your rides progression thru mods or post up your detail job and that new mod. Your goal: make everyone jealous! T 5 Days Ago -
g - c o wh to buy OEM st for...
I ¥ Electrical, Wiring, and In Car Entertainment (¢ viewing) BY Aebreuig &z e
! Electrical, Wiring and In Car Entertainment questions belong here. e 8 Hours Ago -+
—r id?
HIDs and Retrofitting Hid?
‘ i bulbs, ball ojectors and etrofits her by xRiCeBoYx ]
. Discuss HIDs bulbs, ballasts, projectors and custom retrofits here. A B AT -
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NBD &2 #NewBikeDay
#NoBigDeal, Happy #NonBirthday to me!
4% Thanks M&D for this beauty of a ride!

Ready to roll away
from her tagger for gotcha 4%
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Google Analytics

Q, Find reports & mor

B Dashboards

Audience Overview Dec 5, 2014 - Jan 4, 2015 ~

Emal  Esport v  Addto Deshbosnd  Sharteut -
L s

Overview

Sassions v |VE. Swlects mav MM“

® Sessions
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All Users
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